SafeSmart Access generates $200,000 per month
in sales using Dux-Soup
SafeSmart Access is a manufacturer and importer of
specialist access equipment. It has enjoyed spectacular
success with Dux-Soup and attributes $200,000 of
monthly sales to campaigns that are driven by LinkedIn

data scraped using Dux-Soup. It has helped to
regenerate sales at the company and boost utilization
of production resources.

The results from Dux-Soup have been simply outstanding
Rocketing sales growth

Effective Workflow

Joanna Cibrián, is a Sales and Marketing Specialist at SafeSmart
Access. She is an evangelist for Dux-Soup, and says, “Traditional
marketing and prospect data sources in North America can be
expensive and let’s face it, old fashioned these days. I wanted
something different to help with our marketing campaigns.

Joanna’s workflow involves sending connection requests with a
simple introduction to SafeSmart, she adds, “The powerful LinkedIn
Navigator search criteria mean that we can be highly targeted with
our initial selections. This helps to maintain relevance to the people
we are reaching out to and this is part of what makes our campaigns
so successful.

I looked at several LinkedIn automation tools and Dux-Soup was by
far and away the best fit. It enables me to download quality data from
LinkedIn which is fed into our marketing funnel. The results have
been simply outstanding. I am so glad that I came across Dux-Soup
when I did.”
Today, SafeSmart Access has six Dux-Soup users. Each day, a
member of the team will be responsible for searching and
downloading a selection of data. Dux-Soup scrapes LinkedIn and the
results are downloaded into Excel. Joanna cleans the data and adds
email addresses where required according to the SafeSmart products
that will feature in the next email marketing campaign.
Joanna reports to SafeSmart Managing Director, Shane Wearmouth,
and he comments “We’ve had great success since Joanna worked
out how to leverage Dux-Soup and LinkedIn Sales Navigator into our
marketing workflow. Initially we were seeing around $30,000 of
business converting from the campaigns fuelled by Dux-Soup data.
Over the last 8 months this has grown to $200,000 in closed sales
each month. As you can imagine, we are thrilled with these results.”

I have increased the number of connections on LinkedIn through this
simple outreach strategy. Dux-Soup and LinkedIn give us quality data
which fuels our e-marketing activities. This means we can generate
much higher quality leads which have a greater chance of conversion
to a sale.
It is quite ridiculous when you think of how high the ROI is on our
investment in Dux-Soup and LinkedIn. We have just added two more
accounts with Dux-Soup which will enable us to ramp up even
further. We can now go into different industries and penetrate new
markets more efficiently. I have never seen a marketing or sales tool
make such an impact. It is truly incredible what we are able to
achieve. We have accelerated the growth of our business and
profitability since we started to use Dux-Soup.
Without Dux-Soup, we would need to invest a huge amount of time
to manually visit profiles and collect data. If we are collectively
sending 1,000 connection requests each day, after they have been
through the marketing workflow, we usually see 10 solid leads. There
is no comparison to what we used to get from cold calling and
following up lists. You had to be calling at the right time in the sales
cycle and response rates were low. Email marketing using Dux-Soup
offers a vastly superior outcome.”

I have never seen a marketing or sales tool make such an impact
Innovation and quality
Joanna explains how she sees similarities between SafeSmart and
Dux-Soup saying, “Our company stands for innovation and quality
and we see these qualities in Dux-Soup. It is very, very easy to use.
I would recommend it to everyone. In fact, I tell my friends, if they are
thinking of launching a new business, they have to be using
Dux-Soup. It is a no-brainer. Other competing LinkedIn automation
tools just don’t come up to scratch when compared to Dux-Soup.
It has had a major impact on my role at the company. I have been
able to enrich my job and expand outside of Inside Sales and take on
more marketing responsibility which has been personally very
satisfying. The ramp up in our production facilities is a tangible
outcome from the hard work that we have put in as a team on
developing a robust marketing funnel and we can see a real impact
on utilization of our production assets.

We can now go into different
industries and penetrate new
markets more efficiently
These results underline the value that growth hacking brings when
combined with a smarter approach to marketing and email marketing.
Dux-Soup is the best option for supercharging our digital marketing.
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We used it on a lead generation project for our sister company
Allfasteners and it quickly helped us to generate new sales
appointments. In the future, we plan to add further Dux-Soup users
and there is potential to roll out Dux-Soup to other parts of our
business.”

Dux-Soup is the best option for
supercharging our digital marketing

SafeSmart’s impressive results that convert suspects
to prospects to hard sales reinforces the need to have
quality data as the bedrock of any lead generation
campaign. Companies can also benefit from further
automation by connecting Dux-Soup to a CRM or
marketing platform, enabling seamless automated
workflows that support integrated marketing
campaigns.
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